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Rather than go into childhood details of creating art, or listing off 
some elaborate story as to how I became interested in design let me 
just give a quick overview of my background, the type of work I do, 
and the type of design that inspires me to create.

My name is Jesse Montgomery. I grew up in small town middle 
America, and relocated to Denver in 2005, where I became involved 
in the tattoo industry, completing a two year apprenticeship and 
establishing myself as a professional tattoo artist, and beginning 
my tenure within the design field.

My formative years were more or less shaped around by my interest 
in skateboarding and punk music, which would be safe to say helped 
foster the art I created then, and the aesthetic values I carry today, 
even if only at the roots of their being. The ideas I took from those 
facets of counter culture have now transformed themselves into a 
dedication and appreciation for craft and earnest creation, as well as 
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a mindset to accomplish my goals on my own terms. Although 
I will forever be a fine artist at heart, I decided to give design 
a go because it seemed like a viable career choice within the 
artistic realm, at least in comparison to going the route of the 
starving artist. This, along with my background as a tattoo 
artist, make it no surprise that illustration, and identity design 
are two of my stronger suits, although I have acquired a very 
versatile set of skills that allow me to approach each project 
I undertake with a unique perspective. 

Even with a fine art background, my overall philosophy 
about design is that function rules all. Function is, at its 
core, what sets design apart from art, and also what makes 
design so important today. In my design work, function 
and the target demographic are above all what guide and 
dictate my final solutions ultimately making them successful.



HISTORICAL
INFLUENCES

As a designer, I pull 
inspiration from all 
different aspects of my 
life and things that I 
am interested in. 

From the design and typography found 
on a tin in an antique store to the classic 
skateboard designs I grew up with, screen-
printed on my old t-shirts, I have a very 
wide range of influences that can be found 
in my design work. Though most of my 
influences are not always apparent in each 
piece of my work, they can be distilled 
down to a short list of basic Influences:

Sign Painting
Dating back hundreds of years, sign painting 
is a long tradition that I have always had an 
interest in, even before I could identify
what a painted sign was, let alone a sign 
painter. It could have been the chipping 
away of the paint on the walls, slowly aging 
and fading into ambiguity. Or maybe even 
the custom letters and typography, all with 
their own imperfections and flair, bringing 
out the personality in the signs. Or perhaps 
what drew me was the permanence or 
functionality in the signs. Today the craft 
of sign painting has largely died out due to 
digital production. However there are still 
a handful of shops and sign painters 
producing top notch traditional signs. 
One example is Mystic Blue Signs, suitably 
located in New Orleans, a city known for its 

old-timey charm, and rich history. It is said 
that good design is invisible. The same could 
be said of a good sign. This idea of concealing 
good design behind functionality is something 
that I try to carry into my design practice 
through purposeful subtlety. Several pieces 
of my work directly draw from the tradition 
of sign painting. An example of this is the 
signs created for Ananda Art and Tattoo, 
and for the Salon and barbershop which 
utilizs custom lettering, and elegant 
embellishments within the  signs. 

Traditional Tattooing
Much like sign painting, tattooing is an art 
form I have been drawn to from an early 
age. It’s hard to say what drew me to tattoos 
when I was young, but looking at tattooing 
today it’s very apparent what I like about 
traditional tattoos. Again, like with sign 
painting, the simple forms, fat bold lines, flat 
colors and unabashed approach to traditional 
tattooing are all things I am drawn to. I 
find that I am continually influenced by the 
tattooing being carried out today by modern 
tattoo artists such as Todd Noble and Chad 
Kopelinger, who carry on the traditions set 
by artist such as Sailor Jerry Collins and Ed 
Hardy, pioneers in the realm of traditional 
American tattooing. This type of aesthetic 
is clear in the Christmas card set I designed, 
which uses basic illustrations, bold lines, flat 
colors, and a limited palette. 

Paul Rand & Saul Bass
A lot of my design experience so far has 
involved the development of logos and logo 
marks. While working on these projects 
I am often  influenced  by  some  of   the 
greatest logo designers to date, Rand Paul, 
and Saul Bass, from looking at the work they 
created in the “golden age” of logo design. 
I am continually compelled to distill my 
designs down as much as possible while still 
maintaining a strong, smart image and mark 
that will reflect the company or client’s core 
message and spirit. When possible I always 
try to work in imagery that conveys multiple 
meanings and strengthens the message. 
Examples of this type of logo work can be 
seen in my identities I created for King 
Soopers, Refgrab, and for Coloradans for 
Responsible Energy Development, (CRED). 

Aaron Draplin
A current Designer who I also pull a great 
deal of influence from in my logo and 
identity work is Aaron Draplin. Aaron 
Draplin’s identities reflect a lot of the same 
qualities as Saul Bass and Rand Paul in their 
simplicity and distilled imagery.  Draplin’s 
work is clearly influenced by logo designs 
from the 50’s and 60’s. He also pulls influence 
from found objects  that he collects and 
seeks out, containing simple design choices 
made by non-designers out of necessity 
rather than design thinking. This type of 



simplicity is something that resonates in my 
work and is also a quality common in many 
of my influences. Examples of Draplin’s 
influence in my current work can be found 
in my identities created for CRED, and for 
the Western Exploration pack

Ed Templeton & 
Mark Gonzales
Growing up,  my involvement  with 
skateboarding was a huge catalyst in my 
way of thinking and my aesthetic values. 
I was constantly looking through Thrasher 
Magazine and skateboard catalogs, in awe 
of the artwork on the skate decks and in the 
ads. Much like traditional tattoo designs 
much of it was very rudimentary, clearly 
drawn by people who had no formal artistic 
training who were creating more out 
of necessity than as a display of talent. 
Two of the main skateboarders and 
artists whose art influenced me most 
out of this subculture were Mark 
Gonzalez and Ed Templeton. 
Though their illustration style is 
much simpler than my own, I 
still find myself striving to reach 
their level of creativity in the 
art and design I produce. 



As a company, it is important that 
your logo and identity system reflect 
your company’s culture. I chose to 
re-brand King Soopers because they 
are the local grocery I shop with 
and feel comfortable supporting. 
However,  their current  logo is 
clunky and outdated, and doesn’t 
reflect their company values and the 
direction their new stores seem to 
be taking. My goal in the redesign of 
their identity was to develop a logo 

and design system that would hold 
up to the test of time. It was also 
important to develop a brand that 
would stand out amongst their 
competitors, and breathe fresh air 
into their company, reinforcing 
their value with the communities 
they serve.

Right is an example of the new 
identity and system applied to 
one of their fleet vehicles.
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These process sketches and 
renderings outline the design 
process developing the logo for 
the re-branding of the company. 

Right is the final logo design.



Pantone 312C
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Re-branding and System Design

Pantone 1797 C

Pantone 377 C

Pantone 312 C



Left is a fleet vehicle with the new 
logo and system identity. 

Right is an example of packaging 
and business cards utilizing their new 
identity and system, and an example 
of a store sign utilizing the new logo.
.



Rebranding and System Design



Influenced by traditional tattoo flash, 
and my experience as a tattoo artist, 
this is a set of Christmas cards that I 
designed and illustrated. The cards 
utilize bold lines, and a limited 
color palette, similar to traditional 
tattooing aesthetics.
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Greeting Cards





Left and Right, all examples of the 
finished cards, and the illustration 
detail on the back of the cards.



Illustration and Production



AIGA’s 2011 PIVOT conference 
was one of AIGA’s annual design 
conferences, where designers and 
creative thinkers were gathered 
together to share and inspire each 
other through various lectures, work-
shops, and in-depth discussions. My 
goal with this project was to 

re-imagine the design strategy for 
the conference and apply that vision 
to various types of promotional and 
informational applications.

Right is the inside cover of the guide 
and itinerary for the conference.  
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Conference Identity





pivot
These process sketches and 
renderings outline the design 
process developing the logo for 
the conference. In this case, these 
sketches predicated the rest of the 
design system for the conference.

Right the final logo design.



Identity and System Design



Left is a promotional poster 
designed for the conference. 

Right is the website design for the 
conference, and also the cover and a 
inside shot of the guide and itinerary. 
The book includes a detailed schedule 
of speakers and events throughout 
the conference, as well as maps, and 
travel accommodation information.



Identity and System Design



Created for various purposes, these 
poster designs are projects in which 
I had the freedom to flex my creative 
muscles. I used hand rendered and 
custom typography and combined 
both illustration and photography to 
create the compelling images. 
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Poster Design



Illustration





Left is a poster that was created as a 
self portrait  in the style of an old
vintage movie poster. The poster 
incorporates elements of illustration, 
photography, and custom typography.

Right is a poster I created as a 
promotional  piece for a prominent 
graphic designer. This posters also 
contains elements of photography 
and custom typography.

Design, Illustration and Production





Left is an info-graphic poster I 
created to explain how a coil 
tattoo machine runs and operates. 
The poster was made to look like 
a vintage distressed mechanical 
diagram. It incorporates both 
hand and vector illustrations.

Right is a satirical poster created in 
the style of the common “greetings 
from” postcards. The poster depicts a 
deteriorating and poluted  America 
created from various found images. 
The poster also includes custom 
typography I rendered digitally.

Design, Illustration and Production



Refgrab is a mobile application 
designed to allow users to capture, 
save, and organize the photos they 
have taken with their mobile device, 
or have found on the internet, into 
their own personal library. The app 
allow for easy convenient access 
when needed, and lets users to save 

their images in cloud storage, giving 
them access to their photos from 
all their devices. Refgrab and  also 
embeds each image with location, 
and license information to allow 
users to credit all of their content 
whenever needed.
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Mobile App. Design



Illustration



The Refgrab logo and mark were 
created with today’s tech-savy users 
in mind. The combination of the blue 
and black lend to  the technology 
nature of the application, and the 
logo mark references the brand 
name and the organizational 
purpose of the application.

Right is the responsive website 
design for Refgrab, where users 
can sign up and purchase the 
application, as well as access their 
photos by logging into the site.



Concept, Identity, and Design



Here are five of the main screens  that 
would be seen when using Refgrab. 
These are the main menu, camera 
screen, photo details, photo library, 
and account settings screen.   



Concept, Identity, and Design



The craft of sign making is 
something that interests me 
because of its long tradition  
and craftsmanship.
 
Left is a sign I designed for a 
local tattoo shop I work out of.
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Sign Design



Design and Application

Right is a wall sign that I was
commissioned to design and 
paint for a local salon and barber 
shop. I designed and hand painted 
using traditional sign making 
methods and materials.



Occasionally blurring the lines 
between design and the fine arts, 
printmaking allows  for the unique 
production of the same image that 
can vary from print to print, due to 
the artist’s hand within the 
printmaking process. 

Right is a set of linoleum prints cre-
ated in 2012. Print size is 11”x15.”
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Printmaking







Left is a set of intaglio prints made in 
2012. The prints demonstrate a high 
level of skilled illustration. Print size 
is 11.5”x15,” and 7.5”x11.25”

Right is a set of screen printed 
posters printed at Ink Lounge 
Creative studio in Denver, CO, in 
2014. Print size is 11”x17.”

Illustration and Production



A company’s logo and identity mark 
should communicate the company’s 
personality, attitude and aesthetic 
values. As a designer identity design 
is a very important skill to possess 
because of how integral a company’s 
identity is to conveying their values

Right is a billboard purchased by 
Coloradans For Responsible Energy 
Development, which uses a logo 
mark I created.
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Identity Design





Left is the logo mark I produced for 
a oil and gas lobbyist organization, 
Coloradans For Responsible Energy 
Development while interning with 
Philosophy Communication. The 
Logo Type was set by Philosophy’s 
creative director, Randall Erkelens.

Right are additional logos I created 
for various companies that I was 
unable to present elsewhere in this 
book. The logos for Chargevark and 
the Institute of United Servicers were 
both purchased by the client, and are 
in the process of  being implemented 
into their products and materials.
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Growing up reading comic books, 
illustration was always a passion of 
mine. This project, comissioned 
by Philosophy Communication in 
Denver, CO allowed me to put my 
illustration skills to use.

Right is the comic book spread 
created for Nebraska Home 
Appliance, keeping with their 
company tag-line: “Your 
home town hero.”

Illustration, Inking, and Coloring

Comic Illustration09







Left the cover for the comic 
spread created for Nebraska Home 
Appliance, along with a couple detail 
shots from the spread.

Right is a vehicle wrap created for 
Nebraska Home Appliance that 
was also illustrated by me, while 
interning for Philosophy 
Communication

Illustration, Inking, and Coloring



The Western Exploration pack
is a multi-component product 
designed to activate a childlike urge 
for adventure and exploration within 
its user. It is an “all in one” pack, 
designed for individuals with little 
to no experience navigating through 
the backcountry. It is meant to 
encourage them to step outside of 
their comfort zones, expand their 
boundaries, and explore the wild.
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Product Design

For this project I designed the logo 
for the pack, and also collected, 
designed and manufactured the 
various components contained 
within. The backpack, as well as the 
other cloth and leather components 
were all made by hand, with the 
enlisted help of a seamstress.

 Right is the pack, with a few of 
the components included within.





These process sketches show the 
design process  and some of the logo 
options that were considered when 
creating the Western Exploration 
brand identity. Co.

Co.

Co.

Co.



Concept, Identity, System, and Packaging Design

Co.

The final logo design for 
the Western Exploration Co.



Left the Western Exploration pack 
and all of the various components 
contained within. 



Concept, Identity, System, and Packaging Design



The canteen case and compass 
holders are examples of the multiple 
handmade items in the pack.

The field guide and the packaging 
for the thermal blanket and hooded 
poncho are examples of the designed 
and printed materials in the pack.



Rebranding and System Design



Thank You.
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